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Received | Abstract:

" 17/8/2023 | The research aims to improve the insurance service through the
marketing commission as a tool that enables the insurance companies to
achieve a competitive advantage. The researcher, by observing the challenges
faced by insurance companies, insurance agents and brokers, raised the main
question of the research: Is there an effect of the marketing commission on the
3/9/2023 competitive advantage of insurance companies? The data was obtained through
the financial statements and annual reports of the research sample companies
Published | (the National General Insurance Company, the Iraqi General Insurance
Company, Al-Hamra Private Insurance Company, Dar Al-Salam Private
Insurance Company) from the managers of the financial department of the
companies, and the data was analyzed using statistical methods (arithmetic
mean standard deviation and coefficient of difference) and the relationship
between the research variables was tested using the normal distribution test
model of the variables (Kumlikov-Smirnov) and the statistical program (SPSS
23), and after analyzing the data, the research concluded that there is a
significant statistically significant effect of the marketing commission on the
competitive advantage in the insurance company Iraqi General and Dar Al-
Salam Private Insurance Company.
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(2018 said): a5 dadsull Laall ¢l

(gl b A Claall s o 2SI A8 Claise Fady Gyt AlleaY) A gud) aal) -

lgilanse Racis Cauanty BBy Lgpadlia STy A5A) o Gl (530 o hdga st a5 A Al A gul) Lanll —w
sl (& Opedliall LSl Classa e 2K

Glassa) o LI AGHAN Clane Loy Cuanty cdile Llhlin 1S5 AGA) a5 (3 GBad) (g tasaiall Gsudl dan ¢
cesadall Boudl dlaa)

Y Gans ay aDIA e ) Laliall 2 e gd AL et BLiall e Clenall b rcilaaall (ggiad) saill —4
anll 82l 3 ASEN Jeel las o Dags Gl b il saill sy cBaadl b Aphain¥ly saill (ias el
o) Taladtl Alery ALl ol8 8 AN (o del) ady Gl 3 oadlil) Lglise o pody Las Ll Agud)
) ulee aal€ aidan Shall Clasd) B gaill loial dasa (ot pia]

(bl il 1 G Gaasal)

G cluad jLdly clibyl) Julas Y

dalad) cppalill Blal) ASHAN il andal) aui il cllasi-1
Aalal Cpaalill 28pall AS5a0 xlal) qsill claal (1) sas
One-Sample Kolmogorov-Smirnov Test

Y X
N 10 10
Normal Parametersab Mean 7056504709 5234994383
Std. Deviation 2559795189 2225357044
Most Extreme Differences Absolute 105 .295
Positive .105 .295
Negative -.102 -.188
Test Statistic .105 .295
Asymp. Sig. (2-tailed) .200¢d .014¢

a. Test distribution is Normal.

b. Calculated from data.

c. Lilliefors Significance Correction.

d. This is a lower bound of the true significance.

OV A Aalall (aelill 4d]al) ASHAN (Cagipans ag yaalsS) HLial 38y (andall gl il maag olel (1) Jsaad)
o 135 (0,05 < .8ig ) Asiad) ANA (ginn o S) 525 (0,200) al 5 (Y) 2LV usial dgiaall AV (ggicne
il (X)a Jiciall L gul) Algaad) puiie o)) cm B - omnlall aisill ai Aalel) cpalill el 480 il prie il ¢
Lt gedl) ganll A 2lal) (mlial) Cunn @iy paaiall 134 8 53LEN widll agns clld &l (0,05) Liginall (s5iana (10

(2021) e i Dl 3l ¢ Y15 (2020-2019) sl
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Aalal) Lihagl) cpualil) A)d cpiial andall a sl fLasi-2
dalal) Lidagl) (paalil) AHAT alal) ag i) bl (2) Jgs>
One-Sample Kolmogorov-Smirnov Test

Y X
N 10 10
Normal Parametersab Mean 14581862893 1654786669
Std. Deviation 5677960268 486000647
Most Extreme Differences Absolute 167 171
Positive 167 171
Negative -.162 -128
Test Statistic 167 171
Asymp. Sig. (2-tailed) .200¢d .200¢4

a. Test distribution is Normal.

b. Calculated from data.

c. Lilliefors Significance Correction.

d. This is a lower bound of the true significance.

(Ssienn O 3 Aalal) dibasgl) aalil AHA1 (Cagipans g paalsS) HLidl Gy andal) ajsill i) muas Bdlel (2) dsaal)
Slily o e 1285 (0,05 < .8ig ) Ligieall ANV (s5ie (10 81 989 (0,200) als 28 ppuriall DUST dginall AV
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Gadl A Glal day) el (3) dss

Ol pdladl s dS s ol slyesdl 3 A gl cpreld] &S A8lyall prelidl 3
B
253,550,070 965,318,326 17,129,212,208 3,795,419,000 2012
379,451,915 937,670,147 22,684,369,498 4,852,302,000 2013
404,232,153 361,844,431 11,164,061,199 7,072,517,032 2014
329,875,145 794,071,524 20,913,294,751 3,393,680,067 2015
172,505,722 453,721,237 19,990,473,741 7,499,389,000 2016
79,503,050 648,291,150 13,630,807,391 5,831,215,000 2017
64,342,326 727,055,261 12,628,625,016 8,851,569,000 2018
243,052,797 685,770,457 10,956,991,913 9,946,296,000 2019
298,894,404 1,056,883,126 3,793,154,302 8,392,005,000 2020
303,195,291 1,105,712,625 12,927,638,915 10,930,655,000 2021
252,860,287 773,633,828 14,581,862,893 7,056,504,710 Qlumdl bawgiall
116269894.4 247675851.7 5677960269 2559795190 Gylrall GlysYl
0.46 0.32 0.39 0.36 MY Jolao
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83,653,997 315,275,488 1,336,458,275 3,266,228,176 2012
70,745,538 683,148,352 1,567,554,117 3,943,527,606 2013
67,287,145 483,005,280 1,152,815,882 4,028,848,315 2014
20,237,670 417,938,652 973,703,108 4,378,221,194 2015
11,326,817 152,441,568 1,417,750,943 4,184,292,791 2016
7,656,659 281,721,251 1,461,887,414 3,364,047,332 2017
7,866,894 409,068,026 1,951,688,887 9,471,280,581 2018
31,044,482 822,690,431 2,389,412,074 6,146,482,316 2019
25,022,323 3,368,415,601 1,933,066,302 4,702,640,725 2020
61,941,200 1,254,271,726 2,363,529,691 8,864,374,797 2021

38,678,273 818,797,638 1,654,786,669 5,234,994,383 bl Jacsgial)

29164963.56 950785881 486000648 2225357044 Glarall G
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Ol A58 & OIS Al Jalae o) dad o) G D) Gl die GIGAT CORY) Jalae Joaall W ey LS
Al Cpelll ASHA0 (DAY Jalas Ao o) i (8 dalal) lSHal dus T JV) 585 (%29) @ity dalad) dbl)
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Ol Sl s 355 Onalill hyenll 3550 Al el A< Al cpualill 355 Al
443,976,000 10,919,928,837 92,259,856,048 43,354,051,170 2012
460,987,000 12,174,231,578 125,794,425,267 50,768,318,162 2013
437,993,000 4,486,480,192 120,575,257,228 60,118,477,197 2014
524,062,000 1,640,982,240 92,709,413,254 63,196,254,548 2015
265,147,537 2,463,670,773 97,541,439,152 52,471,523,512 2016
107,999,690 7,138,574,175 92,152,036,057 48,692,466,165 2017

1,035,431,292 5,803,877,729 79,757,007,071 80,372,738,039 2018
3,611,842,605 5,419,056,359 86,837,568,878 70,228,691,868 2019
3,273,442,975 19,003,171,617 80,942,136,650 61,796,927,982 2020
3,042,217,800 12,308,857,218 90,794,257,928 105,557,286,931 2021
1,320,309,990 8,135,883,072 95,936,339,753 63,655,673,557 haall o sial)
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i 5 Sl e s
0,737 Lisgudl) Aganl

10 Al aaa

0,007 Sig. (1-tailed)

(SPss 23) zalin & slsll milial) e alaie Y Zall) alael (e 1 juaall
Gl 3 aalad) dhal) Gualil) AE i) Saally Aiigedl] Alganl) (o dagina Laliy) Ao 3539 ) (6) sl
B dnge AR (s Ols sk (el (p ABLal 235 (0,05) Lisiee (ggise 12 (0,737) LLiY) Jales daid
Aol Sl o135 8 Lays0 s Akgestl) Alganl) Auanl I Al 030 s bl ially Jiiesdd) paid) o LLSN) e
c ol Syl
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ol 5 ) ) s
0,509 i o) A ganl)
10 EETFERN
0,067 Sig. (1-tailed)

(SPss 23) zalin & slsll milil) e alaie YL &ald) dlael (e 1 j0adll
3 Al dilagll palil) A5 Audlil) Baally Adsudll Agenl) G Digine Ll e dsag pe ) (7) Jsanl) i
Al (giuse Oy AansSe Gupiiall G ALl 2235 (0,05) L) dasine (ggiss 2ie (=0,509) LliyY) dalea dod cily
Baddl o ouSe Ll gl Aagatl) Algenl) (mliadl o) ) daill sda uitis il ially Jiall usid) o Al
o oeltll Sl Al
Cralill eant) AGA) Audlinl) Baally Aufigeal) Aganll ¢ BLEY) Jalaa(8) Jsoa

] ddeal gad) s
0.556 Gk getl) Al ganl)

10 EATLIPESS

0,048 Sig. (1-tailed)

(SPss 23) zalin & slsll milil) e alaie YL Zald) dae) (e 2 jraall
Ao il 3 Cpalll el A0 Adll) Spally Al Alganll (p Augina Bliy) ABle 35mg G (7))l ul
D B Ainge BDal) (Gginn (Ol Bl iiall G AN 3x35 (0.05) usine Sgiane 22 (0.556) B! Jalae
Locdliil) Baall 83y A W)sdg dakigudl) Agaall dieal ) Al oda s Ul puaially Jfiedd) il O byl
ol Sy

147

——
| —



Adleg dnulae s Aaa

VOL.18,ISS.65, YEAR.2023 (JAFS) (2023 (65) 23011 (18) slaal

Marketing commission and its role in enhancing the competitive advantage of insurance companies

Omalill Al )y A$Had Audlinl) Baally Laygeal) Lgand) ¢ BLIN) Jalaa(9) Js2a

aidf il
Aadlil) 8yaall
Sl sl
0.688 Lugedll Al gasl)
10 Al ana
0,014 Sig. (1-tailed)

(sPss 23) zalin & slsll i) e alaie YL Zald) dlae) (e 2 jadll
Ao iy 3, palall DLl s A8 sl Sl Lkgul) Alganll (o Ausinn L) Ale 35m5 I (8) Usaall udt
(o B Ainge AU (gien (Ol Bl (il (o 3D 2035 (0.05) Hosine (s5in e (0.688) LlaN) Jales
Laadlil) Byall 82y 4 W)sd dstigudl) Alganll duaal ) daill oda s bl prially Jaical) jaaial) O Lalayy)
v Ol Sy

Gluasilly Claliiu) :aa)l) Gaal)

s clalinay) oY)

S e Db st 4l sSeus Alsaally upul) Lgaaly Bnal) dikisanl)l Culll) Lo ppalill S8 slael -1
WY el Gaas ey slall 3k e ASHal Cilaal g 8 Lyss e Db ¢ ISl a3l adlill S54])
o ST ) el (o3 a8y ulu¥) pdlally age Jale adliall 223 3 Gageill 830€ dnaal cpaalil) IS 8 dudlial) a3-2
@bty cilabial Al ) g LS el Bow (A Slawgall o waall Cigla 3 ¢ el Cilicisa J8 e Gasesdl
sl 8 dan il S5 eDlaal)

AN Cilaal (3aat e aadinng Bl Aadlil) )3y Lee cpilasall o 8poladd) 79 Goia5 B Ageitll ¥ganll aclus—3
Lo i€l (A sedl) Aganl) ) Jticad) uiially (Aawslial) Sl ) aolill yunal) oy 8kl Lla¥1 Al lasl xie—4
= b L gl 5 )

Lalall 28 jal) (palil) 4S50 Loudlitl] Bhaally A gutll Alganll G ogine Lalii)l dDle aagi-1

el L8l el ASpa] Al shall e A gl Alganll Ligine alast AN 53 i ans

Lalall Zaida gl (pualill A ) Aclinl) Shaally Aok gul) Al ganll (p Asgine Talityf ADe 2agi V-2

- alal) Ailagll paalil) ASHa] duvdlil Bjall o duigedl) Agaall i an g

Onelill Lealal) o)yl A< a0 Al shaally Lok sul] Algand) (s digine Jalihyl ADle 2ag3 —3

Ligine bl ADe aagiinalill olpeall 4550 Lodlill Saal) e Adguil) Agaall Ligine Adlas) AN 53 ST 25 -4
Ol Lalad) Dbl )l 4S540 Luslial) 83ally G sudill Al gand) oy

Opelil) S58) Al Baall e A gudill Aganl] Ligine Lilas] alNa 53 i an5-5

s cluagl) (Ll

Gsedl elY) ujang Asand) dalal Gt PA (pe Lsell Asand) o Cpalil) elacigy Galill WIS v o oy -1
- onelil) delia 8 sailly 2 Lol (ya auhall (3ing Alladl) Alganl) adis gkl Ll gi€all aladudy

cosgeall Lo Jmdl a8 Bpulil)s dagal) Jalgall (g LgisSl Audliall HLdiiad) 89 puiay (el A58 Ainld) i -2

( ]
| 148 |



Adleg dnulae s Aaa

VOL.18,ISS.65, YEAR.2023 (JAFS) (2023 (65) 23011 (18) slaal

Marketing commission and its role in enhancing the competitive advantage of insurance companies

@l o Cgthaal gaill aiail Gl ity S b oSl ASHAN iy Algenll aliiss zigal 8 S o) (Ka -3
c )

Candy eV cBlaall e el b)) asedll Glindlind e i ) Lin dsedll Agenl Jen of (S -4
- bl Geldy ammll dlac

Jle ey Welbe Gy o gl 31 (e a2 s Cun el (<0 Llle uly Dlatiad dalad) Ll cpalil) 4558 e -5
e Cyslat 2Ll it 5,81 e Uil , A8hall ke (2) Qilie dnbagll Sl ke (15) &l o alall i al) 35,50
kgl A<Hal

HEX|W-PN|

A SaY) ¢ pmalall Il ¢l sl st Jase dopdd) sl ((2006) 2gans ibias ¢ S sl 1

VY glee ¢ IV Akl ¢ anisilly aill el " Al leadll Gages " ¢ (2008) ¢ 2as) ¢ asn g el ¢ Sl -2

Lol ¢ Lalell S s 1 ¢ 0slally Aayal) 3 AN ((2007) lallae Lin) dene o il -3

cobee ¢ Y Andall ¢ aislly Hall elia la " Bass Clgangis SIS Bsedl) 517 ¢ (2013) ¢ 5l il Glet ¢ O -4

S ke Cansd” Al )3 Al Ba G 8 oy999 el Aualusg dbagiall AL i JalS ((2019)¢ Gl 2 Do ¢ g2l -5
cduladl asle (8 pfeald) A0 d Sllkie e eha 58 A peational] daalal) ¢ alaiB g 3)3Y) AAS Galaa

Al i ccdan Aaala (opelill GIGE B AV el LS 3 53l Bae it & (el Jaledl L] duaal (2016) €535 < s =6
- DALY aglall B iieale

G ofeabe Alluy ¢ hal-Alaal)l —Cilua gy dene dasls (0alda¥) o Gaelill g (seill b aysl) sl 50 ((2022)¢eland ¢(gsbian =7
L) ol

il Ao Al lgasliag Aahell Cilaalall 4udlss 5e (32n5 3 saiesall Gpantl) 3L (2018) wdll ae slad sty ¢ anld LY, s =8
(44)13 3l duulaa

Siele Balgd s Sllliie e Aedie 5S¢ "oyl sy Alls Ay Aaedlil) 3aat 858 adhial) LA ((2021)cilaia Ly =9
el cAaalaiB) aglally yuedll A ) agle A (alS))

B llailae 8 V) 09 GlSHE B Alue A Hiadlil) Sl ale s oadliu) lubaasl (2011) cChuss ges 3la & b ~10
HIY) IS ¢ fiale Al ¢ "dabiiall L) ghaall 505 HLAS 4,8l 3)lsall dpagall 8)32als dpsall B ¢(2013)¢ads Gune e —11
calans daalac sl

dalee e ash salgd dos ke e gja 58y Radad Cin ¢ "Bacadlill Saall aad (A peadV) gusatll Hod ¢(2022)¢ sala Jigi ¢ e —12
o33k Zaalae Wy Aadadll Slahall el sgaalle il

Balgd Uil Aodke 5S0ac "lghaall A oaslsi€i) gAY 505 layolias ¢ Aulaii) Aussjall Ludlill sl ((2007) ez oae Cagyyl ze —13
< hadle LalaiBY) aglally juedll LS juedl) asle (4 jhalal

o e Bl 5l Al el "Eyanll gl Sl ((2011)¢ quye salh ¢ Aohe —14

i ¢ Sl s LAl ¢ Y1 Al ¢ oyl 502017 sl Ak s ¢ sl ~15

Glangll Laudln 5alyl Aot i) LY dsslaal) il dlaie] 4lSa) L(2022) oLl asena Grua sily Ll agena paal) (55l -16
184-162 ,(59)17 ,3dles duulae il Alaa Bpaleall JlaeY) Ly it a8 £8)al) Laleaidl)

d Slllia e i < 2015 = 2006 dihsll calil) 3558 3 dasselil) dessl) e allall cililsiag gy’ ¢(2017) «aia alls ¢ psamia =17
clats Arals ¢ Lnalad) Slaball el sgaal ¢ Cpalill 3 pfealall dleal) ) asball salgs

Resources:

1- SETH, O. C., & OLORI, D. (2017) “BUSINESS STRATEGIES AND SUSTAINABLE COMPETITIVE ADVANTAGE OF BANKS IN
PORT HARCOURT".

2- Abadic S. A. R. S. (2019). “The Role of personality characteristics of Leader in Business organizations
entrepreneurship with strategic flexibility mediated (A Field Research)”. Journal of Economics and Administrative
Sciences¢ 25(116)¢ 15-42

149

——
| —



Adleg dnulae s Aaa

VOL.18,ISS.65, YEAR.2023 (JAFS) (2023 (65) 23011 (18) slaal

Marketing commission and its role in enhancing the competitive advantage of insurance companies

3- Gaffney« A. (2017). “Competitive Advantage in the Insurance Sector: Developing a Winning Strategy”. Available
at:  https://www.insurancethoughtleadership.com/competitive-advantage-insurance-sector-developing-winning-
strategy/

4- Gaffney¢ A. (2017). “Competitive Advantage in the Insurance Sector: Developing a Winning Strategy”. Available
at:

5- Hill ¢« Alex & Hill <(2011), “ terry Essential operations management” <companion Website ¢« chain«.

6- Hosseinic A. S.¢ Soltani¢ S.« & Mehdizadeh« M. (2018). “Competitive advantage and its impact on new product
development strategy (Case study: Toos Nirro technical firm)”. Journal of Open Innovation: Technology« Market« and
Complexity« 4(2)¢ 17

7- Insureon. (2019). “How Insurance Agents Are Paid” : Commission vs. Salary vs. Hybrid. Retrieved fro
https://www.insureon.com/blog/how-insurance-agents-are-paid

8- Inyang ¢ Benjamin James,(2010), <”Strategic Human Resource Management (SHRM): A Paradigm Shift for
Achieving Sustained Competitive Advantage in Organization” ¢« Journal International Bulletin of Business
Administration .

9- Kahan< L. (2017). “How Do Insurance Agents Make Money? Investopedia” . Retrieved from
https://www.investopedia.com/ask/answers/041015/how-do-insurance-agents-make-money.asp

10- Michael¢ L. (2019). “Insurance Agents’ Commissions Are Justified. National Underwriter Property” & Casualty.
Retrieved from https://www.propertycasualty360.com/2019/07/10/insurance-agents-commissions-are-justified/

11- Rothaermel ¢« Frank T.(2017), " Strategic Management " Third Edition « McGraw-Hill

12- Tardaguila¢ D. (2017). “Insurance Competitive Advantage Through Innovation. Journal of Risk and Insurance
Research” 3(1)¢« 50-64.

13- Tardaguila¢ D. (2017). “Insurance Competitive Advantage Through Innovation. Journal of Risk and Insurance
Research” 3(1)¢ 50-64.

14- Thompson¢ T. (2019).” How Insurance Agent Commissions Work” . The Balance. Retrieved from
https://www.thebalance.com/how-insurance-agent-commissions-work-2645747

15- Verma, N., & Sharda, A. (2019). Role and Significance of Insurance Brokers in Insurance Industry. International
Journal of Recent Technology and Engineering, 8(1S3), 160-164.

16- Walker< M. (2019). “Exploring Insurance Sales Compensation Strategies”. PropertyCasualty360. Retrieved
from https://www.propertycas

150

——
| —


https://www.insurancethoughtleadership.com/competitive-advantage-insurance-sector-developing-winning-strategy/
https://www.insurancethoughtleadership.com/competitive-advantage-insurance-sector-developing-winning-strategy/
https://www.insureon.com/blog/how-insurance-agents-are-paid
https://www.investopedia.com/ask/answers/041015/how-do-insurance-agents-make-money.asp
https://www.propertycasualty360.com/2019/07/10/insurance-agents-commissions-are-justified/
https://www.thebalance.com/how-insurance-agent-commissions-work-2645747
https://www.propertycas/

